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Korea Foundation was established in 1991 to promote awareness
and understanding of Korea, and to enhance good will and friendship
throughout the international community. As a representative
international exchange organization of Korea, KF implements a variety
of activities and programs, including support for Korean studies as

well as intellectual and cultural exchanges.
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Accion Cultural Espafiola (AC/E) is a public institution whose purpose
is to further and promote Spain’s culture and heritage within and
beyond our borders through a wide-ranging programme of activities
including exhibitions, conferences, cycles of lectures, cinema, theatre,
music, audio-visual productions and initiatives designed to encourage

the mobility of professionals and artists.

TAIZ12t _ Period
2014.2.19-2014. 4. 29.

2YAIZE_ Time
» 2(Mon) - 2(Fri) 11:00 - 20:00
Sat) 11:00 - 18:00

E2E 2% AlZt_ Docent Tour
24(Mon) - Z(Fri) 12:30 / 15:00 / 18:30
(Sat) 12:30 /15:00/ 17:00
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Korea Foundation Cultural Center Gallery
TIAIZE| _ Presenters

S22 FAHE Korea Foundation
AQI2351E5 83| Accion Cultural Espariola
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SIEZM|nE R 25MMIE Korea Foundation Cultural Center
02.2151. 6520 / kfcenter@kf.or.kr
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Gwanghwamun Seoul YMCA Hotel Dongdaemun
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EXHIBITION

SYANISH DESIGN FOR FooDd

20144 28 192 - 48 299
February 19 - April 29, 2014
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Korea Foundation Cultural Center Gallery
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The evolution of culinary habits has given rise to new
utensils in response to new needs, and which now
more than ever take into consideration aspects of
energy efficiency and environmental concerns, in
addition to aesthetics.

Kitchens have also extended their living space, often
being combiened with living and dining rooms to
create one single space. They are now, then, rooms “on
open display”, where everything must be not simply
useful but also beautiful.

This section shows how household appliances and
equipment in general are imbued with a considerable
aesthetic and symbolic significance.
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The act of eating is associated with ritual objects
which vary depending on the circumstances, and
may include everything from the furniture(tables,
chairs, lamps) to the salt cellar, along with crockery,
cutlery, glassware, table linen... A whole universe of
objects designed for the presentation and enjoyment
of food.

This section would also include a selection of works
by Spanish designers, ranging from the smallest
objects, such as a salt cellar, to crockery, furniture and
interior design, and even architecture, with examples
drawn from restaurants and well-known wineries.
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One could refer to Spanish food, such as an anchovy
-stuffed olive, “churros” or “paella” as traditional
Spanish. Yet, these get transformed once with more
sophisticated and avant-garde techniques devised
by the most innovative of chefs, such as Ferran Adria.
Another important aspect connected with product
design is the brand, considering all the aspects
its market presence entails: name, graphical
image, advertising. This section contains a brief
section illustrating the evolution of the graphical
image of certain Spanish products. In addition, It
shows how Spanish design is committed to the revival
of traditional craft techniques, in accordance with
values of eco-design and exclsivity in the works
themselves, and the use of recyclable materials.




